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Environmentally sustainable design is now part of the mainstream. Environ covers 
every aspect of this as it evolves to meet the needs of the built environment.
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Environ - Australia’s first magazine focusing exclusively on

sustainability and the built environment. Now, as

environmentally sustainable development becomes a core

aspect of building, Environ continues to cover all aspects

of what specifiers need to know to keep abreast of this

ever changing field. 

The Sustainability Awards program has become part of the

Environ brand, further enhancing the magazine’s position

as the only relevant B2B magazine in the field of

environmental design and construction.

From innovative new products and exemplary designs to

regulatory requirements and technological breakthroughs,

Environ is on top of the crucial issues.

With over 30,000 readers, including architects, building

designers, builders and developers & consumers – Environ

is the ideal way for manufacturers and distributors to talk

directly to the specifier market.

Promoting your product in Environ means you will raise your

profile among a readership who are not only required to know

about and specify environmentally sound products, but are

also committed to issues concerning sustainability and the

built environment.

Environ complements Building Products News (BPN)

magazine, the only B2B publication to fill the niche between

high end aspirational building design magazines and

product–focused publications. 

Magazine profile Why choose Environ?

●URBAN PLANNING●ARCHITECTURAL+DESIGN●SUSTAINABILITY●PRODUCTS●

Summer 2005 $5.95 (INC GST)

Material whirl
Straw, mud and 

other alternatives

Back to Basix
How well does it rate?

A clean sweep
Salon is a temple 

to recycling

8water-wise
ways
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Renovate 
or Rebuild?
GOOD SHOPPING 
CENTRE DESIGN 
CAN INCREASE 
SPENDING

The race to 
transform 
public buildings

innovations
to green your building
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transform 
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Winter 2007 $5.95 (INC GST)

Eco-Pioneers
Companies taking the lead

Green Wonders of the World
International building

benchmarks

Banking on it
Who's putting dollars 

into sustainability

Design for 
Climate Change

Building for adverse 
weather conditions

ready
for lift off
The BPN Environ Sustainability Awards
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Live slick not sick

8 ways to achieve this

Schools of thought

Teaching ESD

Tower power

An architectural spire

brings in power from the
sun

Above the stars

Melbourne project more

than rates

Air-Cell 
Australia’s first CodeMark certified insulation

prefab 
focus

From fantastic to functional - prefabricated housing is having its day



Magazine rates 2008 Ad sizes   {height x width}

Allow additional 5mm over trim size for bleed advertisements.

Double Page Spread
Trim 297mm x 470mm
Allow additional 5mm over trim size
for bleed advertisements.

Full Page
Trim 297mm x 235mm
Allow additional 5mm over trim size
for bleed advertisements.

Half Page Horizontal
Type area 120mm x 194mm

Third Page Horizontal
Type area 72mm x 194mm

Quarter Page Advertorial
Type area 79mm x 248mm

magazine sizes
4 colour Casual 2x

DPS $9,806 $9,466
Full page $5,222 $5,016
Half page $3,512 $3,286
1/4 page $2,513 $2,400
Front cover $5,706
1/4 page advertorial $1,710
100 words of copy & high resolution image 

Issue dates and deadlines 2008

Issue Date Booking Deadline Material Deadline Publish Date

May 19 March 1 April 5 May
September 18 July 29 July 1 September

Environ front cover guidelines
• Cover should be editorial in style – that is, it should show the advertiser’s product in situ in either a

commercial or residential project.

• Advertiser need supply image only as layout design will be done inhouse in accordance with the

magazine’s style.

• Advertiser may supply up to five words to appear on the front cover that describe either a product

or the company ethos.

• The advertiser can supply up to 150 words that describe in more detail either the cover image or

the company’s ethos. This will appear on the contents page.
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A full page of advertorial runs around 500-600 words,

depending on the number of images used.

Explain the environmental credentials of your product

clearly and succinctly, outlining its function and technical

details such as sizes, colours and materials as well as

detailing its environmental attributes. Remember, the

Australian Competition and Consumer Commission has

adopted ISO 14021 Environmental Labels and Declarations

– Self Declared Environment Claims which requires that all

claims should be accurate and not misleading.

Environmental attributes may include any of the following:

recyclability, made of recycled materials, energy efficient in

construction and in use; saves resources such as water

and energy; is bio-degradeable; has low embodied energy

and rates well when life cycle analysis is taken into

account.

Product showcase

Advertorial in style, product showcases comprise around

100 words of body copy and include one to two images. 

If desired, a logo can be included. 

Peel Away old paint

•Designed with fine lines for a
‘shadowless’appearance, HPM’s
Linea™ range of low profile switches
and outlets captures the essence of
surface beauty.

Linea™ can be confidently
specified for a consistent look across
your entire project – from switches,
power points, autoswitch power
point, dimmers, data outlets and a
host of other electrical and installation
accessories. 

Linea™ switches and outlets
feature a premium high gloss finish
and are available in a range of colours

including white, cream and black. A
selection of metal finish cover plates
will be available mid 2005.

Enter 582AO on enquiry card.

GranoModena Sand®

has a timeless appeal
that will increase the

value of any
residential or

commercial building.

Copy guidelines

InfoNo 268 AU

Product from: Peel Away Australia

Description: Peel Away is available in four
different types, Nos 1, 6, 7, 9.

Sizes: 1, 50, 20 and 225kg.

Availability: Australia and New Zealand

Phone: (02) 9746 7755 / (02) 9746 6733

Fax: (02) 9746 5322

Website: www.peelaway.com.au 

Product Name

Description (Maximum 10 words)

Applications (Maximum 10 words)

Sizes (Maximum 10 words)

Finish/Colour (Maximum 10 words)

Contact Address

Phone Number

Fax Number

Email

Website Address

1Environ Magazine | Winter 2005

•Designed with fine lines for a ‘shadowless’appearance,
HPM’s Linea™ range of low profile switches and outlets
captures the essence of surface beauty.

Linea™ can be confidently specified for a consistent look
across your entire project – from switches, power points,
autoswitch power point, dimmers, data outlets and a host of
other electrical and installation accessories. 

Linea™ switches and outlets feature a premium high gloss
finish and are available in a range of colours including white,
cream and black. A selection of metal finish cover plates will
be available mid 2005.

Enter 582AO on enquiry card.

Contemporary, elegant style

GranoModena Sand® has a timeless
appeal that will increase the value of
any residential or commercial building.

Hychord now also 
treated to the core

•The termite treated Hychord truss chords are
colour-coded purple for easy identification.
futurebuild® has now launched its Hychord® LVL
Truss Chords with termite treatment, added during
manufacture.

The insecticide is applied to the glueline so it
really gets to the core of the engineered timber.

Apart from preventing termite damage this
means that when truss fabricators dock the ends
there is no need for them to reseal.

Available in a ready to use form it requires no
remedial treatments and has all the properties
you’ve come to expect.

Enter 584AO on enquiry card.

product showcase
P R O J E C T S ,  P R O D U C T S ,  S E R V I C E S  –  W H A T ' S  N E W  I N  T H E  M A R K E T

Peel Away old paint

•Designed with fine lines for a
‘shadowless’appearance, HPM’s
Linea™ range of low profile switches
and outlets captures the essence of
surface beauty.

Linea™ can be confidently
specified for a consistent look across
your entire project – from switches,
power points, autoswitch power
point, dimmers, data outlets and a
host of other electrical and installation
accessories. 

Linea™ switches and outlets
feature a premium high gloss finish
and are available in a range of colours

including white, cream and black. A
selection of metal finish cover plates
will be available mid 2005.

Enter 582AO on enquiry card.

GranoModena Sand®

has a timeless appeal
that will increase the

value of any
residential or

commercial building.

GranoModena Sand® has
a timeless appeal that

will increase the value of
any residential or

commercial building.

•Designed with fine lines for a
‘shadowless’appearance, HPM’s
Linea™ range of low profile
switches and outlets captures the
essence of surface beauty.

Linea™ can be confidently
specified for a consistent look
across your entire project – from
switches, power points,
autoswitch power point,
dimmers, data outlets and a host

of other electrical and installation
accessories. 

Linea™ switches and outlets
feature a premium high gloss
finish and are available in a
range of colours including white,
cream and black. A selection of
metal finish cover plates will be
available mid 2005.

Enter 582AO on enquiry card.

Linea- simply fine design

HPM’s Linea™ range of low profile
switches and outlets captures the
essence of surface beauty.

•Peel Away paint removal system has become a popular choice of material for

restoration and renovation applications.

Its environmental benefits are many, and include the fact that there is no need to use

harmful solvents that affect health, soil and air. Off-the-shelf products using aggressive

solvent strippers have been banned in many parts of the world.

Most other mechanical methods used for the removal of old paint like sand and grit

blasting as well as high pressure blasters have difficulties with waste containment. If the

requirement is the removal of many layers of old lead paint, the end result could lead to

harmful air-borne particles, soil contamination and, finally, water pollution. These methods

are suitable only if done in a concealed and controlled environment.

Using the Peel Away system has many safe environmental benefits including:

• Removal of multiple layers of  paint in one application

• No dust or fumes

• Full containment of lead particles

• Safe controlled chemical disposal

• Prevention of dangerous air-borne particles going into the atmosphere

• Reduced health risks to the public and industry

Peel Away comes in a thick paste form that is applied to the surface and covered with

a unique laminated plastic cover sheet that seals it during the stripping process.

Numerous projects have been successfully completed in the past twelve years using this

paint removal system.

The use of Peel Away number nine (9) - Marine Safety Strip - contributes to the

removal of the anti-fouling paint used on boats and which has done considerable

damage to marine ecology.

The Peel Away patented system is manufactured in Australia under licence in

accordance with ISO 9000 standards. The company also offers a contaminated waste

removal service to prevent waste going to land fill if and when the Peel Away system is

used. A poultice system is recommended by the EPA authorities as a safe method of

paint removal. 

Most renovations and refurbishments of old buildings are first assessed for any

contaminated materials such as asbestos and lead paint used in the past construction of

the building.

This assessment is largely carried out to ensure the on-site safety of all following

personnel.

Sydney’s Supreme Court in King Street had undergone a major restoration and

internal redevelopment. Peel Away Number 1 was used to remove multiple layers of

paint from facades, mouldings, rendered walls and a dome. At the early stages of the

project one of the courtrooms had Peel Away Number 6 carefully applied to remove

paint layers and uncover the original lime wash coating and stencil work. Most of the

building has very good features of natural sandstone.

Using the Peel Away system to remove lead paint offers a range of environmental benefits.

Peel Away old paint

InfoNo 268 AU

Product from: Peel Away Australia

Description: Peel Away is available in four
different types, Nos 1, 6, 7, 9.

Sizes: 1, 50, 20 and 225kg.

Availability: Australia and New Zealand

Phone: (02) 9746 7755 / (02) 9746 6733

Fax: (02) 9746 5322

Website: www.peelaway.com.au 
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environ advertorial

home           magazine profile           rates          product          mechanical details          print



Software
We accept:
• PDFs generated by Adobe Acrobat Distiller through 3DAPv2 settings and not

produced directly by an application or PDF writer print to a Postscript file, then
produce your PDF using Acrobat Distiller. PDFs must be press optimised and
not print optimised. The free 3DAPv2 Distiller settings for Windows and MacOS
can be downloaded at www.3dap.com.au.

• QuarkXpress up to Version 6.5.
• Adobe Photoshop and Illustrator versions up to and including Creative Suite

(transparent areas created using these applications must be flattened before
supplying).

* If you are generating PDFs through InDesign, Illustrator or Photoshop please
flatten any transparent areas within the files before postscripting. For a complete
reference and troubleshooting guide on how transparency affects output please
refer to Achieving Reliable Print Output from Adobe Applications with
Transparency at www.adobe.com/studio/print.There are also other invaluable
guides under the headings of Print Resources, PDF & Printing and Colour &
Transparency.

We do not accept:
• Word, CorelDraw, Excel, Freehand, Pagemaker, Publisher, Powerpoint files,

PDFs derived from these applications, PDFs generated directly out of any
application or PDFs containing Smooth Shadings as some software and RIPs
may not implement shadings or may implement them incorrectly.

Fonts
• QuarkXpress - when collecting all components, include both screen and printer

fonts.
• Illustrator - any text created in Illustrator should be Outlined (Create Outlines is

found in the Type menu).
• Please be advised that text should be created using Quark or Illustrator

(Outlined text) and that we cannot guarantee the best printed results from
Photoshop text.

• We do not accept TrueType or CID fonts. Use Postscript fonts or create an
Outline of the fonts in Illustrator. Include all printer and screen fonts.

• Fonts must not be artificially stylised.
• Type size must not be below 8 points or reversed type below 10 points.

Colours
• CMYK only for both colour images and illustrations (not RGB, LAB or Pantone).
• Special colours (eg; Pantone) only by prior arrangement and additional cost (see

Media Kit).
• When saving files in the Photoshop EPS format do not include halftone screen,

transfer function and do not embed colour profiles.
• It is recommended that all black type be made up using process black only, not

four colours.
• The maximum total ink weight of the file in any area should not exceed 310%

with a 90% black maximum, should use UCR and allow for a 14 - 18% dot gain.
• Overprint white text should be set to knockout.
• Knockout black should be set to overprint.

Resolution
• Four-colour CMYK - 300 dpi at 100% print size.
• Format - EPS or Tiff.

• Black & White Line Art - 1200 dpi at 100% print size.
• Please ensure that all images are properly cropped and scaled to as near to

100% of the final advertisement size as possible.

Document
• All live copy must be kept within the type area. This includes all text, images,

keylines, key numbers and borders.
• Avoid running small type across the gutter. For headings that need to run across

the gutter please allow a minimum of 1mm clearance on both sides of the gutter.
Allow 3mm clearance on both sides of the gutter for Perfect Bound publications.

Proofing
• In order to accurately reproduce your digital file we require a content proof to be

supplied.
• Documents must be set and proofed to the correct size.

Delivery of material
• Send via Quickcut or Websend (service providers for electronic delivery of 

digital files).
• Burn onto CD or DVD.
• All CDs & DVDs must be clearly marked and should be accompanied by material

instructions including details of the original applications.
• It is also a requirement that material be delivered on time so that quality

checking procedures can take place. Late material is liable to incur additional
production costs. Additionally, Reed-Elsevier cannot take responsibility for the
accurate reproduction of ads if material has been supplied late.

• CDs and DVDs will not be returned.

PDF via
• Quickcut is one of the preferred ways to send PDFs. When you register with

Quickcut you will receive software called QuickPrint PDF Light. Opening your
PDF using this program allows you to send the PDF to Quickcut. If the ad is
correct Quickcut will then send your ad to us. The capacity for sending larger
sized files is greater than that of email.

• For cost, connection and setup details please call Quickcut on (02) 9938 7500 or
(02) 9938 7599 (Tech Support) or visit their website at www.quickcut.com.au

PDF via
Websend is another preferred way to send your PDFs. When you register with
Websend you will receive a password to login to their website. Upload your PDF
to the website. If your ad is correct Websend will forward your material to us.
Again your capacity to send/upload large sized PDFs is greater than email.
• For cost, connection and setup details please call Websend on (03) 8611 0900

or 1300 798 949 (Tech Support) or visit their website at www.websend.com.au

Email Enquiries
production@reedbusiness.com.au

Disclaimer
Reed-Elsevier cannot be held responsible for the reproduction of material that
does not adhere to any specifications outlined within this document.

Updated July 2006

Contacts Mechanical details

home           magazine profile           rates          product          mechanical details          print

ADVERTISING SALES MANAGER
Michelle Grady
T: 02 9422 2937
F: 02 9422 8657
M: 0414 981 190
E: michelle.grady@reedbusiness.com.au

NSW/QLD/WA SALES
Nicole Capanna
T: 02 9422 2929
F: 02 9422 8657
M: 0421 995 095
E: nicole.capanna@reedbusiness.com.au

VIC AD MANAGER
Robbie O’Rourke
T: 03 9749 8428
F: 03 9749 8428
M: 0411 886 631
E: robbie@mediavisionaust.com.au

SA AD MANAGER
David Murray Smith
T: 08 8371 5800
F: 08 8371 5900
M: 0411 748 213
E: david@agsmedia.com.au

PUBLISHER
Michelle Grady

DEPUTY EDITOR
Stephanie McDonald
T: 02 9422 2942
F: 02 9422 8657
E: stephanie.mcdonald@reedbusiness.com.au

PRODUCTION CO-ORDINATOR
Stephanie Gianetto
T: 02 9422 2641
F: 02 9422 2722
E: stephanie.gianetto@reedbusiness.com.au

SUBSCRIPTIONS
Customer Service
T: 1300 360 126
F: 02 9422 2633
E: customerservice@reedbusiness.com.au

The largest business-to-business 
publishing company in the world
Reed Business Information Pty Ltd
A division of Reed Business 
ABN 47 000 146 921

http://www.3dap.com.au
http://www.adobe.com/studio/print
http://www.quickcut.com.au
http://www.websend.com.au
mailto:production@reedbusiness.com.au

